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Adevinta is a champion for 
sustainable commerce, 
making a positive impact 
on the environment, the 
economy and society.
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Changing 
commerce together
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We are a leading online classifieds 
group, operating digital 
marketplaces across Europe
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With a presence in France, Germany, Spain, Italy 
and Benelux, our marketplaces span consumer 
goods, mobility, real estate and jobs. 

Our portfolio consists of more than 25 digital 
brands, attracting more than 120 million users 
every month and over a million businesses.

Through our platforms, we are connecting 
millions of people to trade on a daily basis.
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A healthy planet and 
society, shaped by 
sustainable commerce

Our vision 

To help everything
and everyone find
a new purpose

Our purpose 

To create perfect matches 
through our locally loved, 
internationally connected 
marketplaces

Our mission 
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Our brands 
around the world

2.5 billion
Monthly visits

+25 marketplaces
Digital portfolio of over

10 countries
Operating in

5,700+
Employees (approx.)*

€1.8bn
Revenues (FY23)

* Excluding Joint ventures and Contingent workers

Americas Europe
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Our brands around the world

Belgium

SpainFrance

Italy

Canada

GermanyNetherlands

BrazilIreland Austria

Joint ventures



Adevinta’s impact 
around the world

* Excluding Joint ventures and Contingent workers

2.5bn
monthly visits worldwide

25+
marketplaces in our digital portfolio

€1.8bn
revenues in FY 2023

5700+
employees (approx), across 10 countries
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Spain Italy

France Germany Benelux

= Market position

Adevinta: European classifieds footprint of over 120m 
monthly active users and 1m professional customers
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Adevinta Vertical Snapshot
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EU5 markets
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2002-13 2015 2016-18

2006 2007-12 2014-18 2019

Schibsted, publishing 
company, is born

Aftenposten 
founded

Schibsted 
listed 

eBay goes 
public

Acquisitions 
& JV 

Half.com
 joins eBay

First foray into 
online classifieds

Acquisitions

eBay spins off 
PayPal eBay acquires

Adevinta 
acquires eCG

Spins off from 
Schibsted

Acquisition of

1995 1997 1998 1999 2000

2000

2021

Acquisitions

1839 19921860

Continued expansion

Our journey
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Adevinta Executive Team

Antoine
Jouteau

Chief Executive 
Officer

Elisabeth 
Peyraube 

Chief Financial
Officer

Nicki 
Dexter

Chief People & 
Comms Officer

Ajay
Bhatia

CEO mobile.de /
Head of Mobility

Alexandre 
Collinet

Chief Operations 
Officer

Julien 
Jouhault

Chief Product & 
Technology Officer

Román
Campa

CEO Adevinta Spain / 
Head of Real Estate & 
Emerging Verticals

Paul
Heimann

CEO Kleinanzeigen / 
Head of Re-Commerce
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Board of Directors

Orla
Noonan

Fernando
Abril-
Martorell

Sophie
Javary

Michael
Nilles

Julia
Jäkel

Board Chair

Kristin 
Skogen
Lund

Aleksander 
Rosinski

Mark 
Solomons

Dipan 
Patel

Julie 
Simpson
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People & Culture

Our local brands are founded on the connections 
between people. 

As an international group we create networks of 
talented Adevintans who work together towards 
a common purpose across both geographies and 
verticals, underpinned by a purpose-driven 
culture of impact and inclusivity

Purposeful Impact

Locally loved. Internationally connected.

For you. For everyone.

Add pic(s) here
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The Adevinta Key Behaviours
The foundation to our unique and stand out culture which we believe will create a better work environment 

Experiment 
bravely

Act for 
max impact

Use your 
voice

Grow through 
different 
perspectives

Win together, 
lose together
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Diversity, Equity & Inclusion

At Adevinta, we’re committed to being a purpose- 
driven and inclusive work- and marketplace for 
everyone by creating a work environment where 
everyone feels like they belong and are valued for 
their difference, and by bringing an inclusive lens 
to everything we do

Members of Adevinta for Everyone (A4E), our grassroots diversity, equity 
and inclusion advocacy group, at their annual gathering in Berlin.

Equitable opportunities

Inclusive workplaces

Positive local impact
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28 billion 
plastic bottles

358 million
bicycles

30 billion
mobile phones

25.3

Adevinta & 
Sustainability

million 
tonnes

This is what we call the
Second-Hand Effect.

1.5 million 
tonnes of plastic

9.1 million
tonnes of steel

0.9 million
tonnes of aluminium

Raw materials potentially saved 

Through our marketplaces, we give 
previous purchases new purpose and 
extend the life cycle of pre-loved products, 
therefore helping every customer make a 
positive impact on the planet.

We call this the Second Hand Effect. 

In 2022, we potentially saved

in carbon dioxide emissions as a 
result of this Second Hand Effect*

Source: Second Hand Effect Report 2022

Equivalent to 



Thank you
Gracias

Merci
Danke

Dank u wel
Grazie

Köszönöm
Obrigado


